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The substitution of one thing
for another that shares
common characteristics of
the other.”
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== Our brains ave WIRED FOR INAGES.
=3 le'npkws are IMAGES IN WORDS.
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Images ave processed 60,000 TIMES FASTER Han processing text.

0% of information transmitted to the brain is visual. Transmission vate
of information +o +he eyes is 10,000,000 BITS PER SECOND and +o the
ears 100,000 BITS PER SECOND.
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ANNEMILLER

Available online, kindle, £ audio
http:/famzn.to/1Myz9n1

ANNE MILLER

MAKE WHAT Yov Say Pay!
Seminars, Speeches, Coaching

WWW.ANNEMILLER.COM
AMILLER@ANNEMILLER.COM
212 836 187S

Sign up for FREE monthly Metaphor Minute Newsleter ! h
kttp: Jfannemillex.com/ Metaphor__minute,_signup.asp .
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